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Coflege Consortinm for Snternational
Studies (CCIS)

The College Consortium for International
Studies, a consortium of approximately 140
U.S. colleges and universities offers
academic programs in nearly 30 countries
around the world that extend into virtually
all regions of the globe—Europe, North
Africa, Asia, North and South America, and
Australia and New Zealand. By
participating in CCIS study abroad
programs, students have the opportunity to
earn U.S. college credits while living and
studying abroad, an experience that will
forever shape them as global citizens in the
classroom, at home, and in the workplace.

Miarmi, Dade Colloge

Miami Dade College is the largest higher
education institution in the US, enrolling
over 160,000 students each year. As a CCIS
sponsoring member institution, the College
sends students from MDC and other colleges
and universities throughout the US to Costa
Rica and France on semester- and summer-
long programs. The College also offers
MDC faculty-led study abroad programs in a
variety of disciplines.

@mission Cuitori

The France study abroad program is open to
all college-level students. Program
requirements and application procedure are
as follows:

2.5 GPA on a scale of 4.0

2-page CCIS application
(http://ccisabroad.org/ccisapp.pdf )

2 letters of recommendation or reference
forms (included in the application form)
Official university/college transcripts
Personal statement/essay (min. 1 page)
$30 application fee

Students who belong to a CCIS member
institution will submit the entire application

packet to their respective CCIS
representatives/study abroad advisors.
Non-MDC Students who do not belong to
a CCIS member institution must send all
application material directly to:

Leeza Fernand

Study Abroad Assistant

Office of International Education

300 N.E. 2nd Avenue, Room 1440

Miami, FL 33132

Phone (305) 237-3580 - Fax (305) 237-7439
Ifernan7@mdc.edu

All Miami Dade College students must
submit their application materials
directly to:

Eva Fernandez

Interim Program Manager

Office of International Education

300 N.E. 2nd Avenue, Room 1450

Miami, FL 33132

Phone (305) 237-3008 - Fax (305) 237-7439
efernanl@mdc.edu

Students intending to take courses at the
300/3000 level are advised to apply and
enroll in the France—CCIS programs
through our co-sponsors at Truman State
University.

All students must apply for financial aid
through their home institutions. Students
are advised to meet with their financial aid
counselors and study abroad advisors as
early as possible so that they can learn about
different funding options that may be
available for study abroad. The Office of
International Education at Miami Dade
College can provide details on program fees
to the Financial Aid office, per the student’s
request.

Miami Dade College students must meet
with financial aid advisors at their respective
campuses to discuss financial aid options.



There is a wealth of information on
resources available for students who are
interested in participating in study abroad
programs. Students are advised to speak to
their study abroad advisors and scholarship
specialists in the Financial Aid office to find
out about upcoming competitions. Faculty
and academic advisors can also provide
great leads on grants and scholarships in
your particular field that can be used
towards a study abroad program. The
sooner you begin to plan, the better. With
some research and enough planning, you
will definitely find options to successfully
fund your study abroad experience.

INSCICUT FRANCAIS DES
Alpes

The Institute Francais Des Alpes (IFALPES)
is a leading French language institute and is
under the supervision of the Université
Catholique de Lyon. Students from all over
the world enroll in beginning, intermediate,
and advanced French language courses at
IFALPES.

There are two IFALPES locations from
which students can choose, both of which
are located in the in the Alps, near Geneva
and Lyon—Annecy and Chambery

The Institute at Annecy is located near the
medieval town centre and the Annecy lake,
and within a short distance from nearby
beaches and national parks, providing
students with opportunities for both cultural
and outdoors activities within an urban
environment.

The Institute at Chambery is also located
near its medieval town center, which dates
back to the 13" century. While in
Chambery, students will have the
opportunity to explore old castles, lakes,
national parks, and vineyards.
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IFALPES professors are highly experienced
have graduated from French universities and
have extensive training in teaching French
as a Foreign Language.

Class instruction is based primarily on active
participation by students, and classes are
specifically designed for students who are
interested in learning the language or in
becoming more proficient in French. Nearly
30 nationalities are represented during any
given session at IFALPES. The goal of the
Institute is to encourage the use of spoken
French by students throughout their daily
activities and outside of class. To this end,
cultural activities and meetings with French
students are organized throughout the
academic year.

On the first day of the term, all students take
a written and oral placement exam.

Students are expected to complete
homework assignments on a daily basis.
Classes meet for 4 hours from Monday
through Friday either in the morning or in
the afternoon, alternating throughout the
week. It is recommended that students
enroll for 15 credits during the Fall and
Spring terms and 6 credits during the
Summer. As the students successfully
complete their course assignments at each
level, they will have the opportunity to
subsequently move up to the following level
from one month to the next. Students are
enrolled in the “Intensive” 20 hour per week
courses during the semester programs. For
the summer program, students enroll in the
30-hour per week courses.

tFALpes)

Complete Beginners French: This course
will provide students with knowledge of
basic grammar (written and oral work);
mastery of basic French with the help of
simple texts; acquisition of elementary
vocabulary and everyday French



expressions. The course will also include
conversation classes using various real-life
situations, and phonetics classes
(pronunciation).

Advanced Beginners French: This course
will provide knowledge of more complex
grammar (written and oral work); written
and oral comprehension with the help of
texts about daily life; conversations classes;
communicative approach. The course will
have a writing component that will require
the use of simple letters and narratives to
develop basic techniques for writing reports.

Intermediate French: This is a more
advanced study of grammar and syntax
(written and oral work); written
comprehension and expression using various
types of documents (stylistic approach); the
course will also have a civilization and
contemporary literature component.
Students will be evaluated on their oral
expression skills—discussion of current
events according to subject matter, and
writing skills—simple writing and basic
techniques of the written expression.

Advanced French: This course will provide
students with a mastery of French grammar
and syntax; comprehension of texts and
written work using difficult texts in different
styles (literary, journalistic, economic, etc);
the study of written expression techniques
(commentaries, essays); and the in-depth
study and practice of oral expression and
communication techniques, e.g. speech-
making, participating in debates and
defending an idea.

Housing Options
Students participating in the IFALPES
program have a variety of housing options to
choose from. Students are matched with
their ideal residence once they have been
accepted into the program and once they
have provided IFALPES with the completed
housing questionnaire.
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Housing arrangements are made by the
Association for Student Housing

(I’ Association porle Logement des Etudiants
ALE). ALE ensures lodging for all students
enrolled at IFALPES. Students may live in
the town center or in the suburbs, and can
choose from one of the following:

Homestay/Host Family: There are a variety
of host families of all ages and social
backgrounds. Students are strongly
encouraged to participate in homestays,
which will allow for the students to practice
their communication skills and to gain a
better understanding of everyday life in
France. This option provides students with
half board (breakfast and dinner) at 605
EURO/month or bed and breakfast at 445
EURO/month.*

Shared Apartments: These apartments
provide students with individual bedrooms
and one shared bathroom. The apartments
are furnished and begin at 360 to 400
EURO/month per person for Chambery and
410 to 450 EURO/month per person for
Annecy.*

Individual Studio/Apartments: These are
located near or around the town center.
They normally begin at 400 EURO/month
for Chambery and 550 EURO/month for
Annecy.*

Student Residences: These are rooms with
shared living areas available within or near
the institutes. They normally begin at 380
EURO/month in Chambery and 350
EURO/month in Annecy.

If a certain type of accommodation is
unavailable for your requested period, the
accommodation service will send you an
alternative accommodation as close as
possible to your original request.

*A lodging booking fee will be added to the
student’s housing invoice. This fee will
vary depending on the length of the
student’s stay—35 EURO if you are staying
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for one month and 65 EURO if you are
staying longer.

For more information about lodging and
accommodations with IFALPES, please visit
http://www.ifalpes.fr/learn_french_france/ho

using.php

8 [ il @ Lioiki

Both the Annecy and the Chambery
programs provide students with an array of
extracurricular activities and optional field
trips, such as conversation groups, music
classes, visits to local castles and palaces,
Mont-Blanc, the Beaufort cheese region, the
Savoie Vineyards, tours of Geneva, Turin,
and visits to national parks and nearby lakes.
These trips vary in cost from 0 to 32
EURO/day trip

INSCICUTE FOR AMERICAN
UNIVERSITIES

Founded in 1957 under the auspices of
I'Université d'Aix-Marseille, and chartered
by the Regents of the University of the State
of New York, the Institute for American
Universities is one of the oldest and largest
education abroad programs in Europe. AU
has served as an academic center for more
than 700 colleges and universities and more
than 12,000 students-its present annual
enrollment overall is at more than 400-and
continues to make study in France available
to students who recognize the life-long value
of living in and exploring a culture other
than their own.

The Institute offers three different programs
from which students can choose: Aix-en-
Provence (Centre D’Aix), Avignon (Centre
D’Avignon), and the Marchutz School of
Drawing and Painting in Aix-en-Provence.

The Centre D’Aix is housed in the renovated
16"- church, La Chapelle del Penitents
Bleus. The Marchutz School of Art is
situated on the famed “Route de Cezanne”.
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Both centers are located in Aix, which has
become one of the most engaging cities of
France. Concerts, summer festivals,
libraries, museums, bookstores, markets, and
cafés are all accessible for students and only
a short walk away. Aix is definitely a city
rich in history and local tradition, with a
sprinkling of historical architecture dating
back to the 5™ century.

The Centre d’Avignon is housed in the 13"
century Chappelle St. Antoine, in the heart
of the bustling city of Avignon, near the
Papal Palace. The Avignon center is a
French-only environment for students with
an advanced level of proficiency, enabling
them to take a multiplicity of courses in
many disciplines (visual arts, history,
political science, literature, philosophy,
linguistics, phonetics, etc.,) and to audit
courses at the French university. Students
interested in taking courses at the Avignon
center should contact our co-sponsors at
Truman State University.

Faculty from all programs hold advanced
French and/or US degrees, and a great
number of years of teaching in their
respective fields. Average class sizes are of
15 students.

1AU Cowrse @M

Each center offers courses in a wide array of
disciplines. The Centre d’Aix offers courses
in English and French, in a wide array of
disciplines (i.e. Art, Archeology,
Psychology, Business) in order to cater to
the diverse student population. All courses
carry three semester credit hours, and
students are normally required to enroll in
15 credits per term. Students at the
advanced level in French language are able
to take all of their courses in French. Those
without prior background in French are
required to take two introductory courses per
semester in the French language in addition
to their courses conducted in English. All
full-time students take at least one course in
French.



*FOR AN UPDATED LISTING OF
COURSE OFFERINGS AND COURSE
DESCRIPTIONS, PLEASE VISIT:

Aix-en-Provence:
http://www.iaufrance.org/Aix/programs.cfm
#courses

Le Centre d'Aix offers a wide variety of
courses taught in English and in French to
meet the needs of the diverse group of
students who come to IAU every semester.
Courses in subjects ranging from Art and
Archeology to Political Science and
Psychology allow virtually any student to
study abroad in France while still
completing the courses needed for
graduation from their home institution. A
minimum of 15 credits per semester is
required and constitutes a normal full-time
load. To take fewer credits, written
permission is required from the student's
home institution prior to arrival.

Marchutz School of Art:
http://www.iaufrance.org/Marchutz/program

S.aspx

The Marchutz program offers Beginning to
Advanced Painting and Drawing coursework
combined with intensive art criticism
seminars and museum study. The program
has an interdisciplinary, holistic curricular
design complemented by French language
and Art History courses. Courses are
conducted in English.

Home stays: Students are generally housed
in the homes of French host families, though
independent living arrangements can be
made when necessary. Living in a French
home is considered the best form of housing
because it provides an immediate
introduction to life in this new place.

Host families come from a cross-section of

society; they belong to no particular
professional or social milieu, but all are
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carefully chosen and many have hosted
American students for several years.

The homestay option offers students room
and half board. Daily continental breakfasts
and five dinners a week are taken in the
student's French home. Students are
responsible for lunches. There is a multitude
of affordable cafés, brasseries, small
sandwich and grocery shops from which to
choose. Many other food markets are
available around town during the week.
Bed, linen, pillow and blankets, are
provided, and the room is cleaned weekly.
Students must bring their own towels, and
they are provided with one machine load of
wash each week.

Housing costs for the homestay are $4480
for the fall and spring sessions and $1545
for the summer.

Students who wish to have independent
housing must make arrangements on their
own. The IAU office will provide students
with some initial direction on finding a
qualified rental agency.

Extracurricular Activities

There are an enviable amount of travel
activities for students studying in Aix-en-
Provence.

Marseilles, the Mediterranean and the
Maritime Alps are only an hour away, and
Nice, Monte Carlo, Barcelona, Saint Tropez,
Paris, Milan, Rome and Geneva are all
within one day of travel, perfect for a
weekend trip. Many courses include trips in
their curriculum; many others are organized
by Aix staff. Students are also encouraged to
strike out on their own and explore their new
surroundings.

Provence is known for its sunny, temperate
and generally dry climate, so sunshine and
outdoor activities abound. Beaches, hiking,
skiing in the nearby alps, traveling to
European destinations, as well as cinema
and theatre, museums, lectures and concerts
are just some of the possible activities for
students.
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Students enrolled in the program also have
the opportunity to participate in language
partner and volunteer programs, as well as
additional excursions, field trips and cultural
activities.

INSCICUT DE PREPARATION
A TADMINISCRATION €C A

LA GesTIoON UPAQG) 1PAG
Business school

The IPAG Business School was founded in
1965 with the support of the well-known
economist and member of the French
Academy Jacques Rueff. The program
attracts students from all over the world, and
has a focus on continuous group-work,
allowing for students to fully benefit from
the multi-cultural business environment.

The program has two locations, both of
which focus on business and management—
Paris and Nice. The Paris center is located
in Saint-German-des-Pres, in the student
part of the city, near Sorbonne University.
The Paris program is for students who are
fluent in French. Students interested in
participating in the Paris French-only
business program should contact our co-
sponsors at Truman State University.

The location at Nice is in close proximity to
the Acropolis Congress Center in Nice, on
the French Riviera, and only minutes away
from Cannes, known for its International
Film Festival. All courses are taught in
English in the Nice program.

The program faculty comes from all over the
world, and with a solid foundation in both
teaching business and working in the
corporate world. The variety of
backgrounds and the strong connection
between teaching and corporate life ensures
that program content is on the cutting edge
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and relevant to the business activities in
which the students will take part.

Teaching methods are modern and dynamic
and are designed to be learner-centered.
Students can expect to spend approximately
20 hours per week in formal classroom
situations during which there is considerable
skills training. The programs are
continually being redesigned, to ensure that
the institute can respond quickly to the
dynamics of the international business
environment.

For all courses, a combination of lectures
and tutorials will be used. Lectures will
introduce the main concepts. Tutorials will
be used to apply theory using case studies
and discussion-based seminars. Students
will be encouraged to work in groups, and
will be given guidance on a principal project
throughout the course.

Students can choose to take two or three
business courses, one French language
course, and one French Culture and
Civilization course during the Fall and
Spring terms.

STUDENTS ENROLLING IN BUSINESS
COURSES AT IPAG MUST MEET
COURSE PRE-REQUISITES PRIOR TO
ACCEPTANCE.

Fall Session

International Marketing: the course will
provide students with the ability to On
completion of this module the student will
be able to define the major benefits and
problems that come with International
marketing; assess and recognize external
forces that effect the future of International
Trade; apply marketing tools in an
International context in order to identify,
analyze and select targeted markets; to
produce a Consultancy Feasibility Study for
an overseas market.
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Marketing Strategy and Communication:
This course will focus on providing a
detailed explanation of the process of
communication; studying the techniques,
media, and media used in communication;
enabling students to set up a communication
strategy and draw up a communication
budget; providing a global vision of the
different mechanisms which companies need
to deal with to build a coherent marketing
strategy; giving a general understanding of
the principal characteristics

necessary to build a business plan; and
providing the different tools for Strategic
Marketing Planning in a Competitive
Position.

Consumer Behavior: The purpose of this
course is to introduce a general and
conceptual framework that describes who
the marketing discipline addresses the
buying decision process, followed either by
the individual consumer or organizations.

Strategic Human Resource Management:
The course will consider the changing role
of HRS within the organization and its
environment and the manner in which it
supports the achievement business goals.
This will be considered within a European
context whilst looking at best practice from
the USA.

Motivating the Workforce: The objectives
of the workforce tools and motivation
techniques course are to present the
theoretical models connected with the
concept of motivation, and to apprehend
the practical elements contributing to the
development of motivation.

Financial Management: The course will
provide students with the capability to
produce statistical data concerning the
running of a company (instrument panels,
budgets...); re-use this information to
provide leaders with help in strategic
decision making; explain the concept of
performance piloting (“worth"” creation);
measure and pilot this worth creation;
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elaborate the elements required to prepare a
business plan.

International Economics: This course
provides an insight into a broad range of
economic aspects of the European Union;
provides a basis for further studies in
International Business

and Finance; clarifies the role of the
European Union institutions in business
activities; allows students to have a better
understanding of the regional

trade regimes and to understand the
European financial mechanisms (Euro
currency market) and the nature and role of
the Euro

French Culture and Civilization: The
course introduces students to the culture,
society, and recent history of France. The
aim is to provide a more thorough
understanding of French culture and
civilization by presenting certain aspects of
contemporary France in an attempt to make
the themes wide-ranging, varied and viewed
from a multidisciplinary perspective.

Spring Session

Business Strategy: Corporate strategy
considers the company as a whole: that is
from a general managerial viewpoint.
Strategic choices are the core of corporate
strategy: success demands efficient
implementation. This course presents the
elements which are essential to defining
objectives and developing strategies to meet
those objectives. The course uses numerous
case studies which are dealt with in tutorials
and during the Strategic Decision Workshop
at the end of the period.

Information Systems-Strategy and
Management: The information system is
analyzed from a strategic viewpoint, as a
support for corporate strategy. This course
will cover the strategic aspect of the
Information system; trends in technological
evolution; the impact of the Information
system on corporate processes and
organization.



Financial Management: The course will
provide students with the capability to
produce statistical data concerning the
running of a company (instrument panels,
budgets...); re-use this information to
provide leaders with help in strategic
decision making; explain the concept of
performance piloting (“worth" creation);
measure and pilot this worth creation;
elaborate the elements required to prepare a
business plan.

Small Business Development: The purpose
of this course is to allow students to discover
whether they are cut-out for self-
employment; to allow them to explore the
possibility of setting-up their own
businesses; to provide the knowledge and
the understanding required to set-up a sound
business; to develop the knowledge and the
understanding required to manage a small
business; to develop and improve upon
various business techniques and knowledge
which will allow them to produce a business
plan.

Intercultural Management: This course
will allow students to approach the growing
complexity of international management
situations and highlight the impact of
cultural differences not only on business
relationships but also on pluri-cultural
teams. At the end of this course students are
able to identify the cultural aspects of an
international management situation, in
particular in a business context. They can
thus elaborate a preparatory strategy which
may lead to consultancy within the
organization.

Marketing Research (Tourism): The
purpose of this course is to enhance the
students understanding of marketing
research; to develop skills required by the
researcher and understand different
applications of Marketing Research; to
provide knowledge of the Tourism Industry
and the marketing techniques available, and
to highlight the importance of the Tourism
product and the involvement of the sub-
Industry.
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French Culture and Civilization: The
course introduces students to the culture,
society, and recent history of France. The
aim is to provide a more thorough
understanding of French culture and
civilization by presenting certain aspects of
contemporary France in an attempt to make
the themes wide-ranging, varied and viewed
from a multidisciplinary perspective.

Summer Session

During the summer sessions, students will
be enrolled in one business course and one
French language or French Culture and
Civilization course during a 4-week period.
Both locations offer this curriculum.

Business Strategy: Corporate strategy
considers the company as a whole: that is
from a general managerial viewpoint.
Strategic choices are the core of corporate
strategy: success demands efficient
implementation. This course presents the
elements which are essential to defining
objectives and developing strategies to meet
those objectives. The course uses numerous
case studies which are dealt with in tutorials
and during the Strategic Decision Workshop
at the end of the period.

International Marketing: the course will
provide students with the ability to On
completion of this module the student will
be able to define the major benefits and
problems that come with International
marketing; assess and recognize external
forces that effect the future of International
Trade; apply marketing tools in an
International context in order to identify,
analyze and select targeted markets; to
produce a Consultancy Feasibility Study for
an overseas market.

Intercultural Management: This course
will allow students to approach the growing
complexity of international management
situations and highlight the impact of
cultural differences not only on business
relationships but also on pluri-cultural
teams. At the end of this course students are
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able to identify the cultural aspects of an
international management situation, in
particular in a business context. They can
thus elaborate a preparatory strategy which
may lead to consultancy within the
organization.

Strategic Human Resource Management:
The course will consider the changing role
of HRS within the organization and its
environment and the manner in which it
supports the achievement business goals.
This will be considered within a European
context whilst looking at best practice from
the USA.

French Culture and Civilization: The
course introduces students to the culture,
society, and recent history of France. The
aim is to provide a more thorough
understanding of French culture and
civilization by presenting certain aspects of
contemporary France in an attempt to make
the themes wide-ranging, varied and viewed
from a multidisciplinary perspective.

The IPAG program does NOT place
students in housing during the fall and
spring terms. They do, however, provide
students with contact information and some
guidance on qualified rental agencies.
Rentals can range anywhere from $400 to
$900 a month for single or shared
apartments.

During the Summer 4-week session,
students are provided with housing in a
student residence or hotel with French and
International students. Housing costs are
included in the program fees. Meals are not
included.

Extracurricular Activities

Students attending IPAG will have the
opportunity to immerse themselves in the
history and culture of France. Nice benefits
from its outstanding Mediterranean climate
and associated outdoor and indoor activities
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in all seasons. In Nice, students will be able
to visit the theater, enjoy the French Riviera,
and explore nearby Monaco and Italy.
There are societies which organize both
social and sporting events as well. Paris,
which offers an unending choice of cultural
and sporting activities, is only a train-ride
away!!
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1FALPES INFORMATION Sheer

Program Dates and Deadlines:; **

Spring 2010
January 4™ thru April 30"
(Annecy & Chambery)

Application Deadline: November 15"

Summer 2010

Session I—June 2 to June 26

e  Session II—July 2 to July 29 (Annecy)

e  Session ll—June 29 to July 31 (Chambery)
e Session Ill—Aug 3 to Aug 28

Application Deadline: April 1

Fall 2010
August 30" thru December 17"
(Annecy & Chambery)

Application Deadline: June 15"
Application Requirements:

e Two-page CCIS application
(www.ccisabroad.org)

Two letters of recommendation
Official university/college transcripts
Statement of purpose

$30 application fee

If you are applying through a CCIS member
institution, please deliver all application material
to your study abroad advisor. Otherwise, mail
all materials directly to our office at Miami Dade
College.

Program Costs***

Semesters*** Fal0 Spl1l0 Fal0
Non CCIS $3793 $3793 $4492
CCIS members $3593 $3593 $4292
MDC students  $3543 $3543 $4242

~This INCLUDES a $500 housing deposit

SUMMER 10***4-week 8-week
Non CCIS $2717 $3579
CCIS members $2517 $3379
MDC students  $2467 $3329

~Please add $150 to Session Il in Chambery~
Included: administrative fees, medical insurance,
and TCF exam.
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Not included: airfare, personal expenses, housing
(420 to 650 EURO/month) ** Bed & Breakfast
450 EURO/month, meals, and tuition at home
institution.

***Due to Euro fluctuation, program and
housing costs are subject to change

PROGRAM CONTACT INFORMATION:

CCIS SPONSORING INSTITUTION—
MIAMI DADE COLLEGE

Address: Miami Dade College
Office of International Education
300 NE 2" Avenue, Suite 1440
Miami, FL 33132-2297

Phone: (305) 237-3580 or (305) 237-3008

Fax: (305) 237-7439

Dr. Phillip Parkerson, Director
pparkers@mdc.edu

Leeza Fernand, Study Abroad Assistant
Lfernan7@mdc.edu

Eva Fernandez, Interim Program Manager
efernanl@mdc.edu

CCIS HOST INSTITUTION IFALPES
Chambery and Annecy

Virginia VIAS vvias@ifalpes.fr

Managing Director

42 Chemin de la Prairie
74000 ANNECY

011 33-450-45-38-37
011 33-450-45-86-72 Fax
infos@ifalpes.fr

www.ifalpes.fr
Clare Donnelly clare@ifalpes.fr

Manager of Chambery Institute
Chateau de Boigne

Parc de Buisson Rond, BP09
73017 Chambéry Cedex

011 33-479-85-83-16

011 33-479-85-13-56 Fax
info@ifalpes.fr

www.ifalpes.fr

Ms. Amélie Grande, Service Lodging
E-Mail: logements@ifalpes.fr

79



1AU INFORMATION Sheer

Program Dates and Deadlines; **

Fall 2009

Aix-en-Provence & Marchutz School of Art
e  September 5"- December 19"

Application Deadline: June 1%

Spring 2010

Aix-en-Provence & Marchutz School of Art
e January 23" - May 16"

Application Deadline: November 1

Summer 2010

Aix-en-Provence & Marchutz School of Art
e June 13" thru July 25"

Application Deadline: April 1%

Application Requirements:

e Two-page CCIS application
(www.ccisabroad.org)
Two letters of recommendation
Official university/college transcripts
Statement of purpose
$30 application fee

If you are applying through a CCIS member
institution, please deliver all application material
to your study abroad advisor. Otherwise, mail
all materials directly to our office at Miami Dade
College.

Program Costs**

Fall 09/ Spring 10** Aix Marchutz
Non CCIS $9970  $10,695
CCIS members $8720  $9445
MDC students $7920  $8645

Included: administrative fees and medical
insurance

Not included: airfare, personal expenses, room
and board ($4500/term), refundable damage
deposit ($100), activity fee ($630), book/media
fee ($170), studio art fee (Marchutz only $285)*,
trip fee (Marchutz only $680) and tuition at
home institution. Additional $240 fee for Aix
students who are taking a course at Marchutz.

* Additional personal expenses average $2550

~Intensive French Immersion Courses offered
in Avignon. Please inquire if fluent in French~

@ ﬁ/z/a‘te[ Octo[e; v 200

SUMMER 10 ** Aix Marchutz

Non CCIS $4743  $4938
CCIS members $4243  $4438
MDC students  $3893  $4088

Included: administrative fees and medical
insurance

Not included: airfare, personal expenses, room
and board ($1700/term), refundable damage
deposit ($100), activity fee ($260), studio art fee
(Marchutz only $285)*, and tuition at home
institution. Additional $210 fee for Aix students
who are taking a course at Marchutz.

*All additional fees are paid directly to IAU.
**All program dates and fees are subject to
change

PROGRAM CONTACT INFORMATION:

CCIS SPONSORING INSTITUTION—
MIAMI DADE COLLEGE
Address: Miami Dade College
Office of International Education
300 NE 2™ Avenue, Suite 1440
Miami, FL 33132-2297
Phone: (305) 237-3580 or (305) 237-3008
Fax:  (305) 237-7439

Dr. Phillip Parkerson, Director
pparkers@mdc.edu

Leeza Fernand, Study Abroad
Lfernan7@mdc.edu

Eva Fernandez, Interim Program Manager
efernanl@mdc.edu

CCIS HOST INSTITUTION IAU -
IAU—US OFFICE
Kurt Schick, Director of Enrollment

Address: 1830 Sherman Ave, Suite 402
Evanston, IL 60201, USA

Phone: (800) 221-2051

Fax: (847) 864-6897

E-mail: usa@iaufrance.org

IAU—AIX-EN-PROVENCE/MARCHUTZ

Ms. Kristin Querfelli, Registrar

Address: 2 Bis, Rue du Bon Pasteur
13625 Aix-en-Provence
Cedex 1, France

Phone: (33)4 42230282
Fax: (33) 442630493
E-mail: registrar@iaufrance.org
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Program Dates and Deadlines: **

Fall 2009
August 27" through December 18"

Application Deadline: June 15"

Spring 2010
January 28" through May 21°

Application Deadline: November 1%

Summer 2010
June 22" through July 17"

Application Deadline: April 1%
Application Requirements:

e Two-page CCIS application
(www.ccisabroad.org)

Two letters of recommendation
Official university/college transcripts
Statement of purpose

$30 application fee

If you are applying through a CCIS member
institution, please deliver all application material
to your study abroad advisor. Otherwise, mail
all materials directly to our office at Miami Dade

Program Costs**

FALL 2009**

Non CCIS $5190
CCIS members $4990
MDC students $4940

Included: administrative fees and medical
insurance

Not included: airfare, housing, personal
expenses, meals, and tuition at home institution.

SPRING 2010**

Non CCIS $6190
CCIS members $5990
MDC students $5940

Included: administrative fees and medical
insurance

@ ﬁ/z/a‘te[ Octo[e; v 200

Not included: airfare, housing, personal
expenses, meals, and tuition at home institution.
SUMMER 2010** 2 French Courses

Nice Program with Culture and Language

Non CCIS $5184
CCIS members $ 4984
MDC students $ 4934

SUMMER 2010** 1 French/1 English Course
Paris Program with Business Concentration

Non CCIS $5184
CCIS members $ 4984
MDC students $ 4934

Included: administrative fees, medical insurance,
and housing in a student residence or hotel.

Not included: airfare, personal expenses, meals,
and tuition at home institution.

**All program fees and dates are subject to
change.
PROGRAM CONTACT INFORMATION:

CCIS SPONSORING INSTITUTION—
MIAMI DADE COLLEGE

Address: Miami Dade College
Office of International Education
300 NE 2™ Avenue, Suite 1440
Miami, FL 33132-2297

Phone: (305) 237-3580 or (305) 237-3008

Fax: (305) 237-7439

Dr. Phillip Parkerson, Director
pparkers@mdc.edu

Leeza Fernand, Study Abroad
Ifernan7 @mdc.edu

Eva Fernandez, Interim Program Manager
efernanl@mdc.edu

CCIS HOST INSTITUTION IPAG -

Semester Long Programs:

Linda Prince, International Coordinator
l.prince@ipag.fr

Summer Long Program

Caroline Ferrero

c.ferrero@ipag.fr

Address: 4, bd Carabacel

F — 06000 Nice
Phone: (33)493133900
Fax: (33)493133913
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